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Search 





















Headline 

Display URL 

Description Lines 
Callout 

extension 
Review Extension 

Location Extension 

Sitelink Extension Call Extension 





























• Clicks  

• Impr. - impressions, how many times ad was shown to the user 

• CTR - click-through-rate, clicks-to-impressions ration, % 

• CPC - average cost of a click 

• Avg. Pos. – average position (1 – 10) 

• Cost  

• Conversions– number of goal actions 

• Cost / conv.– average cost of a conversion 

• Conversion rate – conversions-to-clicks ratio 

 

+ a lot of other things 

• Quality score 

• Competitive Metrics: 

• Search impression share  

• Search lost 

• Due to rank 

• Due to budget 

 















Display 



Google Display Network  

2 million sites that reach over 90% of Internet users 
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You have an app. 

What’s next? 















Automation 



































careers.veeam.com 





Bonus: 
Shopping Campaigns 
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